MBA 418: INTERNATIONAL MARKETING

Teaching Scheme Examination Scheme
Lectures: 4 hrs./\Week Class Test -12Marks
Tutorials: 1 hrs./\Week Teachers Asscssment - 6Marks
Attendance — 12 Marks
Credits: 4 End Semcster Exam — 70 marks

.

Course Objectives
* To develop knov.ledge and understanding of key issucs associated with international
marketing:

Importance of global and international marketin.: -

Motives to internationalization

The influcnce of niacro-environment on market sclection

Market entrry modes

Specific i1 '/nulmnal ivsues affecting thc 4Ps

Financia! "ical, and organizational issues involved i international marketing
e To develop s/ul i researching and analyzing internc: . 1 marketing opportunities

S LA o~

Hours: 40
Unit I(10 Hrs): Why go global- drivers of globalization, Internationalization stages and
international mar'.ting orientation; Dynamic environm.nt of international trade: Socio-cultural
dynamics in assc -z vlobal markets, International o' “va-l o] environments-playing by the

rules, economic ¢nvironments.

Unit LI(10 Hr+): Assessing Global Market opportunitics: Developing worldwide vision through
market intelligen - Gilobal larketing strategies for «'v:tevic advantuee: lnerational market
offerings for con- :iers and business: International p: - ceeisions, developing international
brands, Pricing a0 revenae management for internatior..! market, Ensuring accessibility through
intemational mar'cting channels, Educating and.engn_uiz-;- mternational customers and promoting

the value prep: ..

Unit'THA0 Hes: ©ohat eny and operating strategic. - - shing; weel oy projects; licensing;
contract manul.c iy forerzn Assembly, foreign pro | on: Jomtventue s production in free
areas; third cov: o ' ion; ounter trade; strategic &' Shnade i senvioes
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Unit IV(10 Trsj: Intemational markeling organization - cxport department, subsidiary; foreign

branches/offices, '« hal organization; Multinational corporations; Trends, problems and prospects

of. globalization cf Indian business; Negotiating with international customers, partners and

regulators.

Suggested Readin:
1. Internatio: ! Marketing - P.K. Vasudeva, Excel .
2. Internation:] Business- competing in the Global mirket Place- Charles W.L. Hill- TMH
3. International Marketing- Jain, Subhash., South.— Western Thomson Learning
4. Internationn! Marketing- Cateura Philip and Graham John, Tata McGraw Hill

COURSE OUT ", “1£S : Alter completion of this course, the student will be able to .

o COURSE OUTCOM?-.. 2 ESCKIPTION

! COI  Abilin®  doveloped an understanding of major ixsues related to it rnational
| marietio
C02 Wbl vloped an understanding of major iss: rdated 10 internasional marketing
it Cco3  Ablo 1. vclaped shills in researching and anal =i trensds in global markels and in
§| prod v Lering practice.
‘{ CO4  Able i voss an « reanization's ability to e« o coirpete i Duternational markets. | - ’
i cos Ab/ﬁ_.’»: o lerstand challenges in global setin B -
Pl co6 b’ i« fentifv and apply the knowledge o; . ubject practically i real life situations
3 — e
f Employable &< Measut.n v J'ools
Ability toide: ' npl\ the knowlcdge ofsub)ect| lL.ln\ in |Exercis:
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Classreom Discussions

real life situat: .
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