MBA 417: RURAL MARKETING

' Teaching Scheme Examination Scheme
Lectures: 4 hrs /Week Class Test -12Macks
Tutorials: | Iirs/Week Teachcrs Asscssment - GMarks
Attendance — 12 Marks
Credits: 4 End Scmester Exam — 70 marks

Course Object’ves: Upon conpletion of this subject, pirticipanis should have an ability to:

> . Toundr<tand nuances of Indian rural marke:: <tricture and svstem in India.

‘f

Unders: nd ihe typical rural buying behaviour .ty consumers, rural markets research,

and rura! market scomentation and targeting.

‘t

Formul i1c the cutting-cdge marketing strategics across product and service categories in

rural vivlet setup.

) Hours: 40
UNIT I (10 ¥'~<): Pural Hinterland-Characteristics #nd Dimensions, Pural Urban dichotomy,
Growing Corr~te interest in rural market, Chal'>ues in Rural Marketing; Assessing “rural
Market oppor - ‘ties. Rural Demand Dimensions:  omson rule-of Marketing'lndex, MICA
rating, Lin Qu '

- UNIT II (10 J:r-): Strategic Marketing in rural context: rural market offerings: rural product and

brand decisio: .. No-frills pricing for value maxin:i - tion: Educating customers and buildine

trust in rural I -Xets. Innovative distribution pattern : 14 methods in rural markets.

- UNIT I (08 *Irs): Rural Marketing Strategies: Rurn! Marketing of FMCG, Rural marketing of

consumer dur blzs; Marketing of agricultural pro’ i, Agitcultural mputs and their tvpes,

Agricultural 1 irireting, harketed & Marketable S los. Marketing rural non-farm products,
Different ma:' < 0g cuencics und institutions, New 1: '« i, andian agriculture.

UNITV (121 -): Rural des ol pment administration” * - el it 1 5ystem, NGOs in rural

development, 31om 10y, tecinology and village nnent, c-goventimee, New
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Economic reforms & rural
D deve opn ’ 1 nl . .
¢ el cnt; /\grlcullurd] and n_()n-:lgl'lcullur:\l finance, Sourcces of

ance ARD s el :
finance, NABARD, RRBs and rural development banks, consiraints in credit delivery system.

Suggested Readings:
1. Rural- Marketing- Text & Cascs, Krishnamacharyulu C'S G, Ramakrishnan Lalitha -
(Pearson) 2011.2¢ ' '

2. 12\1(;‘.1\\; Perspectives in Rural & Ahicultural Markcting, Ramakishen y-: Jaico publishing
Rural T\lprkcling Concepts & Practices, Dogra Balram, Ghuman Karminder- (Tata Mc
Graw-11i11) 2009, 4" Reprint, 1e
4. Rura} Mlarketing- Enviconment Problems & Stralegics, Gopalaswamy T P- (Vikas

Publishin House) 2009, Revised 3¢
5. Rural M 'arleting- Targeting the Non-urban consuct, Velayudhan Sanal Kumar-

(Respo- s *, SAGE Pullication) 2002,1e o

W

COURSE QUTCONMIES : Alter completion of this course, the student will be able to

]
o COURSE OUTCOM -5 DEESCRIPTION )
col1  Wbi. - o oplain ol discuss the general concepls about ural marketing management
and o 1ical markeiing process o
CO2  Wble o assess the challenges and opportunitic i1 the ficld of rural marketing in India
land ypose the students (o the rural. market cuovivonnient - :
CO3 Wbl 1 apply adaprations fo the unique 1ival marketing mix clements to meet the
) nee.  f rural consrmers .

C04 Wbl 1o lerstandd the concept and method. ! | conducting the research in rural

mar I ——— .
CO5 Wbl oooerstand < allenges in global setio
C0OG6 Abi. 1+ 0 .ftltﬂ;/)-'(.':g‘/appl_\'lhc Tnowledge « .1 ject practically i real life situations

E— , S
Employable S - Moo Tools
Ability to ide Papply the knowledge of subject Ceally i Jlxeret N
real life situal Worl bop
2 -
Classtoom Discussions
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