MBA 416: CONSUMER BEHAVIOUR & IN'I.'IZ(“.I{A'I'ICI) MARKETING
COMMUNICATION '

Teaching Scheme Examination Scheme .
Lectures: 4 hrs./\Week Class Test -1 2Marks
Tutorials: 1 hrs./\Veek Tcachers Assessment - 6Marks
Attendance = 12 Marks
' Credits: 4 End Semester Exam — 70 marks

Course Objectives: Upon completion of this subject, participants should have an ability to:

o Assess the nuances of consumer buying behavior, advertising and branding and further analyzing
market opportunities by analyzing customers, compctitors, collaborators, context, and strengths
and weaknesses of a company.

®  Develop cficctive marketing strategies and skills 1o acliicve organizational objectives.

o Toutilizc a [ramework for understanding the marketine: challenges faced by organizations doing
business around the world. .

¢ Toacquire +kills to locate problem areas in organisutional seltings, and plan, organise, design, and

conduct rescarch to help solve the identificd problems
Hours: 40

Unit-1 (10 Hrs): “onsumer Behaviour in 21% Century: Understanding Consumer Markets and
Busiiess Markets Consumerism: consumer rights, consumer protection & dispute redressal,
External influence . on consumer behaviour: Cross coliural variations, family and households and

group influence, ¢ hanging Indian society- values, demouvraphics & social stratification.

Unit-IT (10 Hrs): 'ndividual determinates of consumer U lawviour: Perception, Lcarning, Memory,

Motivation, Personahity and Attitude, Self-Concept & Lifestyle; Consumers as decisionmakers,

.

Consumer deci~ion process. Perceptual mapping.

Unit 111 (10 11 IMC in 21 century, developin tiiective conmunications: Marketing
communication . Managing IMC process, Events © | experiences, Sales Promotion, Public -

Relapons, Discet i mteractve marketing, Word o N & Personal Selling

Unit 1V (10 Hs): Developimg and managing an b prociam, Campaign Planning,
Message Crean Pyv ooy, Advertising Appen! ¢ e Aedi Plhinning, Testing of
Advertsing o! pess A orising Agencies. .

'.’/,f.:um /

;/I)wulw, Y01 e frivertis University - ,{f,‘ ‘ .
Ty o My FGaroilly S ' ’
‘”nf,,,‘u;.‘ e > i E oty % i

(3 Scanned with OKEN Scanner



