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Curriculum [Effective from Sesslon 2020-21)

or of Science - (B.5c. - Fashlon Deslgn)]

B.5c. (Fashion Design): Semester-%
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pleting the course, students will be able to:
about the knowledge of retails.

o and the knowledge lndian retail industry.
ply the knowledge of implementation and mainicnance of a planogram
@ analyze about the brand experience.

Al evaluate the knowledge of presentation ofThe product in the siore
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& Goworek Helen, Fashion Buying. Blackwell Sciences, 204
TepperBelie K. and Godnick Newton T

Mathematics for Retail Buy ing, Fairchild, 1994
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