R.Sc. (Fashion Design): Semester-V
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__Examination Scheme
__ Class Test -1.2 Marks
L ._ ._Teachers Assessment — 6 Marks
A l - ’ Attendance — 12 Marks
A mi&: 1 y g - End Semester Exam — 70 marks
~ Prerequisite: BFD456 Minor Project. BEDOS] Graduation Iiflii;-ni ollection
Course Objectives:
1. To provide the knowledge of visual merchandising
2. To give the knowledge of techniques of mere hanedising
1. Describe the clements and tools of visual merchandising
4. Explain the all-window display
5. To give the knowledge of brands national and intcnmtional b
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Tutorials: Nil

«  Detailed Syllabus: . Invertic r_.”“I

Unit I: World of visual merchandising

| Visual mcl'LhIlldflnH' Definition and functions, History, Understanding retail in India
Lmit I1: The Basics of Visual Merchandising
Dhsplay Basics, Design Basics, Principles of Design, Color Blocking— People I3 Gl
Signage, Undersianding Matenals.

Umit T11; Store Planning and Fixtures
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_The¢ Purpose of Planning Fintures, T'vpes of Fixitures
Lmit [V: Merchandise Freseotation
Mesnimg of Merchandise Presentation, Principles of Merchandise Presentation, Uategories
S—ctondise Presentation, Domimance Factor i Merchandise I° nialion, Cr
Sfrotandising .
L v Window Displays
Wmiew: Dicplay— Meaning and Scope, Vis-d-vis Merchaiudise, Ty sSctting, | jonial
D w= Institutional Display, Window Display—Construction
Lme-%k Yewal Merchandising— Hamds On
S, Doty Calendar, Sales Trackmmg, Handling the Mannegun Lighti [ 1y
e Exenc. VA Tool Kit, Quality and Process in Visual Merchamn g, Standa
ey Proce zes | S0P
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ng the course, students will be able 1o:
about the knowledge of windows display.

b d the knowledge of blocking and themes. .

@ apply about the knowledge of good store layouls. .
¥ yze about the merchandising technigues

9 evaluate the knowledge of presentation of the product

Ereaie aboul the advance knowledge of visunl merchandising according to theme and storic
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Readings:

DMGTS52 VISUAL MERCHANDISING pdi
Fashion dl:mg_m. and llustrations

Introduction to fashion design, By Patnck John Treland

*  |nside fashion design Simplicity
®  Encyclopedia of fashion detail, By Pairick rela
® Femina, Elle, FNL, Apparel views to consuls
o ot Latest edition ol readings may be used
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