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Cowrse Objectives:
A Temve complete knowledge aboul dafferent se mark
% Toexplain factors and function of fashion marketing
3 & Togve complete knowledge of market mix and pro ,
: 4. To mve knowledge about the fashion show
- 5. To give knowledge of fashion merchs
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¢ able to:
purcing the materials.

[y .
v owr work on social media .
work in fashion industry,
ay their workprofessionally.
or industry.

i illpmjacl-bnscd subject the students would not be consulting books except
M would have to conduct surveys and search for websites relating to fashion
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