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np nd the concept and elements of business opportunity.
bt development of viable business plan to start new venture
" awareness about entrepreaeurship and entrepreneurs,
types and practices of entrepreneurs in the market.
ssess individual strengths and weakness {rom en‘repreneurial perspective
peunal mindset by leaming key skills like creative thinking and communication
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S ERERCh BLD. Peters M.P. 2015. Entreprencurship, Tata McGraw-Hill
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