
"" INV r. RT, s JNV£RTIS UNIVERSITY 
FACULTY 0 1' M AN AG EMI T 

Ucparlm cnt of Mn nagcmcn 

CIII CULAI/ 

VALU E A DD ED COURS 

19Jan ZUZI 

DUS I NESS SUSTAINA OILITY MANAG E. £ NT - MB--0 12 
MOA IV SEMESTER 

Studen t of MO A 2nd year are hereby info rmed that val ue 'ddc;d course " OUS INC 
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Schedule: 

• Time Slot: 03:00 PM to 05:00 PM 
• Key Speaker: Or, Moli in Anwar 
• Durn ti on: 2 hrs 

Program Overview: 

To ex pand the knowledge of sustainability across various o ·ganizations, industries a d 
practices; including business, consulting, environm ental, nd .soci al and govcrnnn c 
(ESG), and energy sectors, 

D . Subho Challopadhyay 

(1-1 0D) 
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Session 2020-21 
Value Added Course-Business Sustainability Ma agement - MB-012 

Course Aim : 
To expand the knowledge or sustainabi lity across various org:mizati ns, indus1rics nnd prnc11cL"s, 
111cl ud i11 g business, consuhi ng, envi ro nmental , and social and govc11 .incc (ESG), and energy 
SCC IOrS. 

Co urse Objectives: 
To learn susrninab il ity challenges and opportun ities in the global cc( nomy 
To understand the des ign, technology and planning fo r sustainabil it 
To cxpl ni n regulatory environment and intcma1ional policies fo r sus ainabil ity 

Course Outcome: 
By the end of I his mini course. students will be able to: 
Arp ly knowledge of Business Sustainability Management 
To learn sustainability cha llenges and opportunities in the global ccc nomy 
To understand the design, technology and planning for sustainabili t. 
To explain rcgulutory environment und intcrnutional policies for sus uinribility 

Course Content: 
Identification ofSusrninability challcngc_s and opportunities. 
Analys is of the business case and leadership for action . 
Discuss ion of regulatory environment and international policy. 
Analysis of Production and consumption . 
The value chain: Implementing business models and processes for s urcing, producing, .ind 
consuming sustainably. 
Design, technology and planning for sustainability. 
Communicntion and marketing identification. 
Collaboration and pannerships. 
Rewiring the business approach. 
Learn to be an effective change agent. 

Overcome barriers to change, obtain networking support, ,md crente a personalized sustainabi lity 
action plan. 

Corporate, go_vernment, and non-profit actors to bring about largc-s ale change in the 
sustainability space. · · · 

Pol icy instruments. international agreements, and the ro le ofbusine s nnd civil society in shaping 
a zero-carbon economy. 
lmpan the importance of good leadership in achieving change. 
The role of innovative design, planning, and technology in facilitati 1 g sustainable business. 
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Course Overvie 
To expand t knowledg of 
sustainability across va ious 
organizations, industries and 
practices; inc ding busi ess, 
consulting, en ironmental, and 
social and g.9ve nqnce (ESG) and 
energy sectors. 






































































































































































