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Tutorials: 1 hr/'Week

edits: 4

Examination Scheme

Class Test -12Marks

Teachers Assessment - 6Marks
Attendance — 12 Marks

End Semester Exam — 70 marks
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Pre-riquisites: Basic introduction

Courpe Objectives:
1. Dgfine the Internet of Things.
2.

3. Dbpscribe the essentials of good
4. TInftroduction to onsite optimiza
5. Ijtroduction to offsite optimiz:

6. Tijtroduction to submission typ

Detatled Syllabus

Unitf1
Interjet and Search Engine Basics, Ti
Seardh Engines and its working, Imp

[Architecture, Search Engine Algorithy

lits Injportance.

Té discussed keyword rescarch

\bout TITMI. and Internet.

types of keyword Research, and their methodology.
website designing and introduction of basic HTML tags.

jon and their techniques.
ion and their techniques.
s and their significance.

ternet Marketing and its importance, Types of Internet Market‘ing Mgh:idnser\l
rtance of Search Engines, SEO is an Art or Science, Google Searchd tnoand\
ns, Google Algorithm Updates, Page Rank Technology, Panda Update :

A

Unig-2

usiness Analysis, Types of Keywords, Keyword Research Methodoloiy, j
rds

[Introgluction to Keyword Research, B . ‘
bn Analysis, Preparing a Keyword List for Project, Localized Keywo

JKe_n 'ords Analysis Tools, Competiti
‘Rese rch

Unif-3
)Basi s of Website Designing / Devel
trag- Title, Meta, Header, Image, link
!Don ain Names and Value, Domain

anchor etc.., Usability and User Experience in Website, Importance of

belection

Unit-4
'Intr duction to onsite Optimizat
!Opt mization, Title Tag Optimiz

n, Creating an HTML and XML sitemaps

bpment, Essentials of good website designing, HTML Basics for SEO, basic “

\

‘\

on Website Structure and Navigation Menu Optimization,'Filename‘l
htion, Meta Tags Optimization, Headers Optimization, Anchor Llnks‘\

Optmization, Footer Optimizatio
/Un -5
[ntrpduction to Offsite Optimiza
Subsequent pages of the webg

Vethods, Free Links / Paid Links

ion, Local marketing of websites depending on locations, Promoting,
ite, Black Hat / White Hat / Grey Hat SEO, Linking Building

!Me hodology, Types of Linking ]
Unjt-6

1
'Submission-Directory, Blog, Press

Release, Article, Video, Forums, Forum Signatures and Commenting, So
nd Page Rank

ciall

,Bo kmarking, Tracking the Links a

Text and Reference Books
1. Eric Enge, Stephan Speng

David Amerland, Google

|
|
| Jerri L. Ledford, “SEO: S¢

L

.

er, Rand Fishkin, Jessie C Stricchiola, “The Art of SEO : Mastering Se

Engine Optimization”, O'eilly Media, October, 2009
bemantic Search, Pearson

arch Engine Optimization Bible”, 2nd Edition, Wiley India, April, 2009

John I Jerkovic, “SEOQ Warrior: Essential Techniques for Increasing Web Visibility”, O'Reilly

arch

Course Outcomes:

Understand to Search Engine

and Search Engine Algorithms.

To understand Keyword Reseprch, Keyword Research Methodology andﬁgzwoﬂié Analysis Tools.

To understand the network grotocol those are used for [oT Configuration,

Students will understand on{

ite optimization and their techniques,

Students will understand Of]

site optimization and their techniques.

SO SOT =

Students will able to optimiz

e web pages and to rank web pages.

|
\
\
\
|
Al

ed

[ S T O . SRS N .o SR A Y. T

-------------- e nter-Appicationy \
De%anme of ComputelAPF™ g
enltof Compmer Apphcaﬂ?g\ [




{ "type": "Document", "isBackSide": false }


{ "type": "Form", "isBackSide": false }

