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[Bachelor of Commerce (B. Com.}]

B.Com.: Semester-V
AECC

BCR541 SUMMER INTERNSHIP PROJECT

Teaching Scheme Exammation Scheme
Lectures: 0 hrs/W'eo” - o M < +{3lass Test — 0 Marks
Tutorials: 0 hr/Week™ | 2+ R _ "__ I'5: Assessment— 30 Marks

Credits: 4

Course Objective -

To expose studetits to.in try pracuces and help them to face the challenges in this rapidly changlng world,
internship, training is: -erucial; Thi: .purpose of the Internship is to provide students with an authentic learning
environment for mtegrated and hohsl:lc education. The work carried-out by the student in the internship should
be relevant to the areas’of. accountmg/ﬁnance /mvestment/bankmg /msmance/ auditing & taxanon efc

Course Learning Outcomes

After completmg the course, the student shall be able to
~COl: gain experiential learning, 3 i
: :COZ gain workmg experience in an actual workplace env1ronment
CO3: 1ntegrate theory and praciice,.and to understand the limitations of their current knowledge
CO4 work ind team and to collaborate with peoplo with diverse baokground

- Duration and Time of Internship: The durdtion’ for
commence after the end of the fourth semester. i
Evaluation: 100 marks, which will be converted into _Al'-credlfs_

Evaluatlon Pattern
Assessment and Evaluatlon' o)

a) Each student should '_ndertake an internship study of the organization for a peno of 1 month during
June/July:or durmg the summer vaoatwn at the end of the fourth semester. T

knowledge acquired in terms of app11cat1ons
¢) The faculty mentor will be assigned to each stirdent ¥ the department
d) The study sheuld cover the following topics :

a. Profile of the organization.

b. Mission, objectives & strategies of the organization.

¢. Organization design & structure.
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Policies & procedures followed.
Products, competitors.

SWOT analysis of the organization.
Key result areas of the organ_izati n.
Sales development. -
System of accountmg followed
Significant factors for sucoess,-
Performance appraisal, sydtern
F1nan01a1 hi ghhghts.
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n Sustamab1hty, etc. -

e} Students should-interact with the faculty mentor & repo1t the pro gfe'és' mad

f) The Internship report ‘has to be submitted latest by September 30™ which will be cvaluated for 100
marks and carties four credits. | ks
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