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Teaching Scheme

Lectures: 3 hrs/Week'
Tutorials:'1 hr/Week -

Exammatmn Scheme
.Class. Test - 12 Marks

Credits: 4

Course Oh]ectwe SN

Course Learnmg 0utcomes
Aﬁer completing the course, the’ student shall be able tq' :
* CO1: apply the concept of Rural Marketing.
7 CO2:understand of Rural Economy and Environment.
= . CO3:knowledge of Social and cultural aspects in rural India.
- CO4: prbli}bte Innovations in rural marketing.
COS understand T:he apphc_atl ons of marketm g to rural marketmg

UmtI ’ s

India - Size and Scope Enviro
Marketing and strategy to overcome. the constramts
Unit IT ‘ ;
Rural Market Segmentation, Targeting and P051t1on1ng Basis and: - siiner13ehay Rural
Markets - Approach to Rural Markets of India - Marketing Rescarch, !
Unit 111

Markets, DR
Marketing Mix:for B /
for Products of Rilral. Marl
Unit IV S e -

Channels of Distribution: Dlstrlbutlon pat’ccrn and methods mkru arkets = Special characteristics of rural
channels - Channel management in fural malkets Managmg physwal distribution in rural markets - Storage,
warehousing and transportation.

Unit V

Marketing Communication in Rural Markets: Promotion as a component in marketing communication -
Advertising and sales promotion for rural markets - Major challenges in Media planning - Sales force
management in rural markets - Selecting the Media Mix - Evaluation of promotional activities.
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Suggested Readings

. C.S. G. Krishnamacharyuh:, Lalitha Ramakrishnan, Rural Marketing; Text and Cases, Pearson
Education, 2009.

« Pradecp Kashyap, Rural Marketing, 3¢ Perason Education, 2016,

« Balram Dogra and Karminder Ghuman, Rural Marketing, TMH, 2009.

« Sanal Kumar Velayudhan, Rural Marketing, 2¢ Sage publications, 2012.

» TP Gopalaswamy, Rural Marketing, Envil;onmfint proble_:rnsi gnd sirategies, 3e Vikas Publications, 2016.

N ks

Note: Latest_edﬁion 6_f readings may be used.
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