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Tutorials: 1 h/Weoek. = - : “Teachers Assessment — 6 Marks
. T T Attendanée
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Course Objective

This course seeks to prd‘éi_de knowledge about the concepts, tools, techniques, and rélevance of digifal marketing '
in the present-changing scenatio; It-also enables the student to learn the application of digital marketing tools
and acquaint about thef.éth1gql_ap_d';iegajl# aﬁplects:involqu therein. A

Course Learning Outcomes

After completing the course, the student shall be-ableto; S
"CO1: understand the concept of Digital:Marketing-along with thé-basic formsang
. CO2: understand the terminologies associated with the field of Digital Marl
50 relevance, R
" C03: identify the appropriate method and techniques of Digital Marketing for solving
_CO4: describe some ofithe latest technologies used in Digital Marketing. o et e
CO5: apply basic Digital Marketing pringiples to solve business and industry related issues and problems.
- CO6: implement Variéﬁs andlytics tools of online marketing. B

Unit I

Introduction of the digital. marketing: Digital vs.-Real Markéting, Digital Marketi

initial digital marketing plan, Content Manapement, SWOT apalysis, T !

Unit 1T

Web design: Optimization of Web sites, MS Expression Web, Creating websiles,, \SEO - Optimization,
Writing; The SEO content, writing the SEO content, Google AdWords- creating accounts, Gaoogle’Ad Words-
types.  AEpe0 £ i R >

UnitIIT =% . L
Introduction to CRM:;CRM platfori, CRM models, CRM strategy, Introduction to Web analytics, Web
analytics - levels, Tntreduction qﬁ;So,Qial'Megli'g; Markgting, Social Media Marketing plan, Facebook Ads,
Creating Facebook Ads, - Vigibility, Busingss opportufiities and Instagram’ options, Optimization of
Instagram profiles, Integrating Instagram with.a Web Site and: other 1,sqdiﬁal)\ﬁeﬁt\vbtks, Keeping up with posts.

Fa

Unit IV o o
Creating business accounts on YouTube: YouTube advertising, YouTube analytics, e-mail marketing, e-
mail marketing plan, e-mail marketing campaign analysis, keeping up with conversions, —‘

A8
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Digital Marketing Budgeting: resource planning, cost estimating, cost budgeting, cast control.

Suggested Readings

Gupta Seema (201 8) Digital Marketmg MeGraw Hill Edu cat1_
Kapoor Neeru E—Malketmg, Pmnacle learning.

Orgamsatlon

L. Charlesworth Alan (2018). Digital Marketmg A Practical Approac ;
. Gay, Rlchald -Alan Charlesworth, and Rita Esen. Online Marketing: a cust

Umvers1ty Press 'Inc #New York.

and Reaohmg Your Customels Flrst 2/E Pearson

.-v

Note: Latest edition of readings may be fsed. . ‘
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