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Teaching Schem

Exammation Scheme
L est — 12 Marks

Lectures: 3 hrst

fnent — 6 Marks

Tutorials: ihr We L
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Course Obi éctive

COZ dlSCU.SS anhd make the students understand the complex1t1es 111volve
REH decismns

<

: Stages n Consume1 buying decision process Factors influencing
gmentatlon, concept 1mpo1tance and bases of segmentmg consumer

Need for Studymg GO
consumer buying decisi
markets; Market Targetifis
concept and bases.

Unit 111: Product and Pricing Declsmns. :

Concept and classification; Levels of Product; Product mix demsmn ~concepl; Branding- concept and finctions;
Packaging and Labelling- concept and functions; Product support services; New product development process.

Concept and objectives of pricing decisions; Factors affecting price of a product; Pricing methods; Pricing
strategies. .
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¥nit IV Dlstrlbutmn on and Promotum Decisions
Channels of distribution- meaning and importance; types of distribution channels and their functions; Factors
affecting choice of distribution channel; Distribution logistics: concept, importance and major logistics decisions;
Wholesaling and retailing; Natare and Importance -of:-Promotion;. Promotion mix concept and distinctive
charactetistics of advertising, personat; ss'promotion, pubhc tela’uons publicity and direct marketing;

Factors influencing promotion il
Unit V: Developments in’ Market
Relationship Marketing; Sustainable Ma ketmg'
Issues in marketmg The Consumer Protectio

ital marketing; Legal
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