€BES Course curriculum (Effective from Session 2021~ 2.

[Bachelor of Commerce {B.Com.)

r B.Com.; Semester-1
BCR103: PRINCIPLES or ECONOMICS

Teaching Scheme : N ____Examination Scheme
Lectures: 3 hrs/Week-~+ *“w—Class_ Test — 12 Marks

Tutorials: 1 hr/W

Course Ob] ectlve.

The ob]ecfwe 0 4the course is to acquaint the students w1th the-concepts :
consumer behavior. A course also makes the student understand the Suppiy
the productlon._.and i

Course Learnmg

Afcer complenng the colits
,CO1: understarid the’ basic proplem o
COZ understand the basic concepts of m1c1o economlc
CO3; understand the relevance & concept of economtes of scal
Co4: analyze different market structures. BT :

T LO51 i «erstand the. s1gn1ﬂcance and concepts related to variols faGtor's ,ptoduc 1 ! 0

ance of econormcs in taking business decisions. S

Umt II Demand

Concept of demand and its determmants ]
demand, Meaning / Types of elasticity of demand Measu me

Cross elastlclty '
Unit 111 Productlon Functlon

otal avel age and marginal product. Law of vanable propor tions, Iso-quar
ing and types of cost. Short-run and Iong-run cost cuives - traditio

H"

16¢ afid o‘utput determination une
competition and oligopoly.

Market structures and bu ness dee1s1ons, O‘BJ dctives Q;
different forms of market- perfect competinon, monopol'

Unit V: Factor Pricing

Marginal Productivity theory of wage Rent concept Ricardian and modern theories of rent; Quasi-it
Interests -concept and theories of interest; Profit -nature, concepts, and theories of profit.

hwe! &f\{\\@
: s
e Barell WP ré@qga
B W R
% ) '\’Q\\

\\_\:5\\ o

SN

o



riculum (Effective from Session 2021—22)

[Bachelor of Commerce (B.Com )]

.ggested Readings;

e John P. Gould, Jr. and Edward P. Lazear: M1cr0 economlc Theory, All India Traveller, Delhl
* Browning Edger K. and Browning.Ja queiile
New Delhi.

e  Waison Donald S. and Gé.t"."z ]

_,acm llan5
. R1ohard G, Llpsey An Introductlon to osnflve Econemic

Fergu‘s' i B, R, and Rothschﬂd R., and Ferguson G.I: Busmess ]’i‘,cdnom‘ :
Ahuj a

Head '




