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Course Ob]ectwe_

rac —,al‘*-knowledge and understandmg of the marketing and selling of fifiancial
1 1a 1oal apphcaﬁon;of mark: "ng {6 promote financial services

COi dlfferentmte between macro and micto env1ronments T
COQ understand dlfferent fypes of market segments and how to segment the ciistomers
1/a brand in.customer’s minds

cefinancial products

yés:of sales.and: various sa1es techmques _
ndling th customar objecnon atid how to close a sale successfully

rUmt I: Introduction
Tntroduction to Marketing, Analysmg 1
Unit I1: STP for financial products
Segmentation Targetmg, Positioning of Financial pro
Unit T11: Marketing.mix for financial products
Developing. the Mérketmg'Mlx Tniroduction to Services Marketing, Communicatiia
ngﬁnanczal service.

sale technlques m se,hng ﬁnanc1a1 service

ducts, fee based and-

Different typés ‘of Sa
Unit V: Ob|ectmn handling,
|-Objection handling, Closi
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Suggested Readings

« The Financial Services Marketing Handbook, Evelyn Bhrlich, Duke Fanelli Wiley

o Marketing Financial Services, Mike Wright, Trevor Watkins - 2010Taylor & Francis

« Financial Services Marketing. An International Guide to Principles and Practice, Christine
Ennew, Nigel Waite, Roisin Waite ~Taylor & Francis

LA

)

inancial. Services: Tools and Techniques for Building
ogs; Bryan, Kogan Page _United Kingdom
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