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B.Com. (Hons.): Semester-1V
GE-2
BCM473;: F UNDAMENTALS OF MARKETING

Teaching Scheme Examination Scheme

Lectures: 4 hrs/Week = Class Test — 12 Marks
Tutorials: T hri/Weegk Teachers Assessment — 6 Marks

Credits: 5 R o T;_“t'éniieihée-—.‘ 12 Marks
Exam.— 70 Marks

Course Objective

The objégi:ivq of thlscours 5. t
techniques Qfma;'ké;fi;i‘ ey

Course Learniiig Otitcomes.

.: After completing the course, the student shall be able to: .
CO1: learn the basic concepts and principles of markg:tm‘g andto:de
manage marketing operations of 3 businesg firm. :
CO2:understand the complexities involved in varioys targeting and posit S
CO3: take effective decisions for launching new products and understand the:
. pricing strategies, o
CO4: develop the gkilis to design the promotion-mix strategies, ~ ; B T .
CO3: familiarize; houtthe current trends in marketing to take proactive measures while, taking™ _arl(eti;lg
& décisions, LA T - . U
CO6: evaluate marks opportunities by analyzing customers, competitors, collaborators, contBki;
and thestrengihs and weaknesses-of a-company. - % . e

k3 T30

Unit I: Introduetion L.
Marketing: Meaning, Nature, Scope and Importance; Maiketi keting Marketing

Environment- Concept and need for studying marketing -envirgn; lent;: Micra e ntal factors-
company, suppliers, marketing intermediaries, customers,
factors— emographic, economic, natural, technolo ical, politico- le

Unit II:f':fh(;‘onship :i:;_;éli'ayioui"hhd Market Selection

Need for studying Sonsumer behaviour; Stages in Consumer buying decision process: Factors influencing
consumer buying - 'Qi'sfqns.._,Markét;;,Si;gmentation— concept, importance, levels and bases of segmenting

-

consumer markets; Maiket Targeting- concept and factors affecting the-cHoicés for market targeting. Product

Positioning— concept an&.bases.‘Product--?differentiati'on— congept-and bases:

Unit ITT: Product and Pricing Decisions LT
Concept and classification; Levels of Product; Product-mix dimensions; Branding- concept, finctions and
qualities of good brand name; Packaging and Labeling- concept and functions; Product Support services; New

product development process. Coneept and objectives of pricing decisions; Factors affecting price of a
product; Pricin methods; Pricin strategies,

Unit1v: Distribujgadand promotion Decisions
ent of Commerce
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Channels of distribution- meaning and importance; types of distribution channels and their functions ; Factors
affecting choice of distribution channel; Distribution logistics— concept, importance and major logistics
decisions. "Wholesaling and retailing. Nature and Importance of Promotion; Promotion mix concept and
distinctive characteristics of advertising, personal selling, sales promotion, public relations, publicity and
direct marketing; Factors influencing promotion mix decisions,
Unit V: Developments in Marketing ' R _
Relationship Marketing; ; ustainablé Marketing; Rural marketing;Social marketing; Digital marketing; Legal
LIssues in marketing- The Consumier Protection Act, 2019}’ ark

marketing,

Suggested Readings

* Kotler, P, Armstrong, G, and Agnihotri, P. (2018). Principles - ofMarketin
Pearsandue@t_g’_qp. Indian edition,

* Sharma;K., & Swat Aggarwal. (2018), Principles of Marketing, Taxmann's.

. Thi_ﬂ; Coﬁsu‘mé 'Pfdtectlén Act, 2(}'[9. . Tk

L

Additional Readings

.+ Bizel, M. 1, Walker, B.J, Stanton, W. 7, & Pandit, A. (2010
* Grewal, D. & Levy, M. (2017). Marketing (5th ed.). Mc

Noté':: TLatest edition of readings may be used.

s e 2t

e

Facuity T noupinent

. e
4 Sy i b
A ih, i

ANBITE UNnegr

CaeThenind
A e
. ’C?Q'j ey GONIROYEMEM ey
g T B AT PN\ {igp1
4 :‘/9:‘4 . iy b




