Credits: 2

BCAS03: Digital Marketing
Teaching Scheme Examinatign Scheme
Lectures: 1 hrs/Week Class Test -6 Marks
Tutorials: 1 hr/Week Teachers Agsessment — 3 Marks

Attendance |- 6 Marks
End Semestpr Exam — 35 Marks

Prerequisite: Knowledge of Social Media Platforms.
Course Objectives:

1. To understand the importance of Digital Marketing.
2. To study various types of Digital Marketing.
3. To know the significance of Digital and Internet Marketing.

4. To understand the recent trends in digital advertising and SEQ.

5. To create a campaign on any social media platform.
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Reputation Management.

Web Analytics: Google Analytics & Google Ad Words; data col]lcction for web analytics. O
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Suggested Readings: ' o
I.Seema Gupta, Digital Marketing, Mc-Graw Hill, Ist E:dlllon-- 20
2. Ian Dodson, The Art of Digital Marketing, Wiley Latest Edition
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1st Edition = 2017

3.Puneet Singh Bhatia, Fundamentals of Digital Marketing, Pearsor
4.Vandana Ahuja, Digital Marketing, Oxford University Press I:aFc.
5. Philip Kotler Marketing 4.0: — Moving from Traditional to Digitd

t Edition
| Wiley 2017

Course Outcomes:

After completing the course, students will be able to:

1

Understand the concept of Digital Marketing o

Develop insight on Current Trends - Digital and Social §lal

Provide an introduction to Digital Marketing Platforms hl‘<c

Understand the basics of Search [ngine ()pl_imilillion (SEO

Know various strategics involved in Marketing products and
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